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ABSTRACT 
 
Corporate embarrassment over audiotapes of senior executives making disparaging remarks 
about minorities and planning for the destruction of evidence illustrates one of the more 
profound axioms of corporate life today:  there are no secrets; and its corollary, the more stupidly 
you behave, the more likely that behavior is to become public in the most humiliating way 
possible at the most inopportune moment. Companies don't seem to learn. 
 
For those who face, or expect to face a potentially embarrassing problem involving aggressive 
acts of unacceptable behavior, discrimination, racism, sexual harassment or innuendo, redlining 
or the targeting or profiling of minority populations for special restrictions, this monograph 
suggests remediation action steps to begin today along with specific insights and an 
embarrassment analysis checklist to help your organization retain its credibility while resolving 
difficult, embarrassing situations. 
 
This monograph discusses consequences and specific actions to take, and provides an 
Embarrassment Analysis process. 
 
 

 
 
 
If this Abstract has been helpful and you wish to acquire the entire text, please visit 
www.Amazon.com. 

 

http://www.amazon.com/Working-Through-Embarrassing-Revelations-Operational/dp/B000PC6X18/ref=sr_oe_1_1?ie=UTF8&s=books&qid=1253886876&sr=1-1
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