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ABSTRACT

The “corporate campaign” has evolved into one of the more negative and destructive anti-
corporate actions that can be taken against a business or high-profile organization. Labor
activists, out of frustration with typical bargaining approaches, originally developed the
technique. It first appeared as an identified strategy in the 1960s in an organizing campaign
against J. P. Stevens, a textile manufacturer in the South. Today most activist organizations,
NGOs, and religious activists use, participate in, or sanction such tactics. Corporate campaigns
are part of a large and growing worldwide anti-business attitude. The key concept is to publicly
humiliate, denigrate, and embarrass the organization and those who lead it.

In this insightful monograph Mr. Lukaszewski describes corporate campaigns: what they are,

how they work, who conducts them, typical activist tactics, corporate behaviors that trigger
attacks, Alinsky’s rules, and corporate preparation and response.
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If this Abstract has been helpful and you wish to acquire the entire text, please visit
www.Amazon.com.



http://www.amazon.com/Coping-Corporate-Campaigns-Patterns-Intrusion/dp/188329133X/sr=1-1/qid=1171966180/ref=sr_1_1/102-6013252-0819330?ie=UTF8&s=books
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who run very large corporations and organizations. He is an expert in managing and
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truly does coach CEOs.

He is a prolific author (several books, hundreds of articles), lecturer (corporate, college and
university), coach, and counselor. He is quoted in publications such as The New York Times, The
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PRSA, and is among the winners of the 2005 PR News Lifetime Achievement Award. His name
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