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ABSTRACT

Presenters often say that the easy part of presentations is handling questions and answers
during and at the end of their talks. This enthusiasm is tempered severely when they
encounter situations that are extremely difficult and tension filled, usually when the questioner
Is emotional, irritating, or intentionally trying to embarrass the presenter or disrupt the
proceedings. Handling emotional questions is often grueling and gut wrenching.

Emotional questions and emotional responses are most likely when the issues being raised
involve health and safety; property values; and quality of life issues such as peace of mind,
freedom from fear, and pride in community or family. The questions themselves may be
relatively straightforward. It is the emotionalization of the question, or bringing up sensitive
topics that leads to presenter discomfort and, perhaps, a feeling of inadequacy even fear, in
dealing with these situations.

In this monograph Lukaszewski outlines a seven-step process for responding effectively,

humanely, and appropriately to emotionally charged situations, and then shares some general
thoughts.
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If this Abstract has been helpful and you wish to acquire the entire text, please visit
www.Amazon.com.
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