ELECTION 2004

Why
Kerry
Lost

BY JAMES E. LUKASZEWSKI, APR, FELLOW PRSA

merica is run by those who show up at the polls
every four years. Elections themselves are fun-
damentally math and communications prob-
ems. On many levels it's that simple — without
any of the varnishing, puffing and bloviating of the American
editorial and punditry machine. Get the language and ideas
right, and the numbers will work out.
As a Minnesota native, | recall the wise words of Hubert
H. Humphrey, one of the state’s favorite sons, who was vice
president under Lyndon Johnson and who ran unsuccessful-
ly for the presidency at least twice: “The last time to try
teaching democracy is during an American presidential elec-
tion campaign.” The 2004 election reinforced this reality.

Presidential election years should be wonderfully op-

timistic times in America, because national elections are
about the future. This was the first fundamental problem
with John Kerry's candidacy. He failed to energize the
nation’s optimism throughout his campaign. He was the
candidate from the past, about the past, running back-
ward. Maybe after the 2004 Presidential Election, the
Vietnam War can be officially over — at least as the sad
centerpiece of major political campaigns. Ironically,
Kerry's demise had its roots in something uttered by
George HW. Bush during his unsuccessful attempt for a
second term, when he commented about the fact that he
“wasn’t very good at the ‘vision thing."” The vision thing

is everything in a presidential campaign.

Political vision deficiency

Kerry may have failed before he began. There was qual-
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